
Design Brief


	TITLE
	Afro Elite


	FORMAT
	18 page print magazine


	WHAT ARE YOU PROVIDING IN THE FINAL DESIGN?
	The final design will be a luxury magazine focused on Black women and celebrating their excellence. There will be three interviews from three different successful Black women, the questions asked being a mix of personal questions and topical (personal questions related to their job careers and how they got there, topical questions being how they feel about Black women in the current professional climate). Each interview will have its own double page spread while each article will be a single page. One of the articles focuses on other Black women and their achievements such as the article on this year’s Oscars (the first time a Black woman has won two Oscars). The other four articles will follow more in line with the codes and conventions of luxury magazines: travel recommendations, top five beauty products, trending hairstyles, how to manage a work/life balance and promoting other Black women-led businesses.

There will be a mix of original and sourced photography in the magazine, specifically the editorial note & one of the interviews featuring original photography. 

In total there will be eight double page spreads of content (twelve pages) and size pages dedicated to the necessities of a magazine (front & back cover, two adverts, editors note and table of contents).


	VOICE

	There will be a formal tone used for the articles and interviews due to this being the standard for luxury magazines. Descriptive language will be used when describing products. 


	GENERAL DESCRIPTION OF FORMAT
	The first two pages in the magazine will be the editorial note and table of contents pages. Afterwards there’ll be an advert and also another advert as the last page of the magazine. In between that will be the interviews (as double page spreads) which will also be separated by two articles for each page. 

The magazine will be in A4 format with a 3mm bleed to account for printing. 


	DESCRIPTION OF TARGET AUDIENCE
	The primary target audience are 26-30 year olds and Black women specifically. As they’re older they’ll be able to appreciate and purchase the products and adverts in the magazine. Black women are the focus of the magazine, so they’ll naturally be part of the audience. Their social grade will be A, mosaic group being A02 and they’ll likely be living in a rich neighbourhood – meaning that they’ll be interested in the contents of the magazine while also being able to afford the products in it. Succeeders would be attracted to the magazine’s focus on confidence and work (work / life balance article), they’d also enjoy the stress relief from the travel article and luxury beauty & protective brands in the magazine. Since succeeders choose brands based on their prestige, they’d be a perfect fit for the magazine.

The secondary target audience are 31-40 year olds, liking the magazine for similar reasons to the primary’s age group. Being part of social grade B and living in the city, they’d like how the magazine features interviews from people living similarly to them. The secondary target audience includes Black people of unspecified genders as, while the magazine is for Black women specifically, they’d be interested in reading about Black women being successful. Their mosaic group would be A03 as they live in a premium area in the central city. Aspirers would enjoy the magazine for featuring expensive and luxury brands, they also like fashion & beauty meaning that they’d enjoy the article focused on beauty products. They would like the professional design of the magazine.

The tertiary audience would be 20-25 year olds, social grade C1, as they may not be able to afford the products in the magazine but would still like to imagine themselves having those products. Being younger would mean they would also look up to the successful women in the magazine, specifically the people being interviewed. Women of other races would still be able to enjoy the article on beauty products and may like one of the products (Ebi) featured in the article promoting Black owned businesses. G27 would still be able to enjoy the magazine as they’d earn enough to be able to buy the products in the magazine. Reformers would like how the magazine is socially aware and shines a spotlight on Black women, they’d also enjoy the work / life balance article as it promotes personal growth. 


	MESSAGE OBJECTIVES
	The magazine acts as a luxury magazine about and for Black women. It aims to elevate and celebrate Black women, highlighting their achievements and interviewing successful Black women. 


	INSPIRATIONS
	The main inspiration for this magazine is Black excellence. I felt that Black women specifically were a niche audience that deserved more attention.

I wasn’t originally planning to do a luxury magazine but decided to after feedback from my pitch. This also works with my target audience as many older Black women enjoy luxury living.


	POTENTIAL PROBLEMS
	I still have to schedule with the third person who’ll be interviewed. We’ve agreed on the photoshoot and second interview but we haven’t confirmed a date or time for it yet. This is less of a problem as we’re both aware about it and I’ve previously contacted the interviewer directly. 
 

	OVERALL GOAL
	The overall goal is to create a high-end luxury magazine that lives up to the professional standard while also appealing to the niche target audience. The magazine is meant to celebrate Black women while also catering to their wants and needs.


	DEADLINE
	The deadline for designing the magazine (production) is on Tuesday 4th May. My personal deadline for sending off the magazine for printing is Thursday 11th May, this is to give myself a week to fix any errors with printing if that occurs. 

The deadline for my self-evaluation is Tuesday 23rd May and the final deadline & screenings are on Thursday 25th May.
 



